Launching the GRI Standards

The Swiss Perspective
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Pioneering Sustainability Reporting

The new GRI Standards are
a milestone for future
sustainability reporting
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Sustainserv
Holistic sustainability solutions for more than 15 years

Strategy and
Management

Reporting and
Communications

Performance

Materiality and
Stakeholders

sustainserv




World Leading Experience

Corporate
Responsibility 2016

Swiss Life
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BrownFlynn and Sustainserv form Strategic Partnership
13 October 2016

Strengthen Sustainability Expertise and Geographic Reach
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Do Good. Do Well. Win.™




The Swiss Sustainability Reporting Landscape

sustainability reports
in the GRI Sustainability Disclosure Database

sustainability reports in 2016
in the GRI Sustainability Disclosure Database
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report according to the new

GRI Standards

report according to?

GRI

of the110 largest companies, banks,
and insurers report on sustainability?

1) Source: EY — Targeting Transparency 2016 edition
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The Landscape is Changing

G EU Non-Financial Reporting Directive

INTEGRATED REPORTING <IR>
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Reporting with the new GRI Standards

Insights from our practice

Increased focus on Management
approaches

Holistic view on materiality
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Addressing Stakeholder Needs

argeted Sustainability Communications

Corporate
Responsibility 2016

sustainserv

Analyst Download

Key Sustainability Indicators
(Analyst Download)
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Towards Integrated Reporting
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How do you create value?

What are the issues that directly impact your value creation process?

How do these issues tie into your business strategy?

Who needs to know and how should you tell them?

The GRI Standards help you understand
your business context, your material issues and your impacts
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